of Korea's success, or as a convenience coincidental to the success of a strategy. Supporters of the 'thereis-nothing-we-can-do' school of hope will attach themselves to the former, and supporters of the 'it-will-happen-if-we-make-it-happen' school to the latter.
Marble's study of the former East Germany's companies having to take on Western Information Systems, and the consequent common lowering of performance illustrates the problems associated with change in a world which does not permit the passage of time necessary to gather sufficient experience. Bruque-Camara et al. examine the speed of IT adoption in the pharmaceutical distribution sector, and conclude that intangible factors such as internal low-level communication in the companies, have a major effect. Not easily captured as experience to be used in the future. Mackay et al. discuss electronic commerce adoption in the non-commercial world of small voluntary organisations. Since profit is not a driver, why bother with electronic commerce? The paper suggests that perceptions play a major role in the form of perceived benefits, perceived pressure, and perceived social risk.
Impressionism, perceptions, change without the experience, change open to opinionated interpretation, and intangible factors driving change are brought to the reader in this issue, thus demonstrating that time, experience and change have similar consequences for individuals as well as organisations. Ending, as I started, on a personal note, my Mum recently died (she brought me up from the age of seven years) and I wrote a funeral speech for her overnight after her death. I realised what a remarkable woman she was, which I had not realised until then, when I took the time to study my experiences.
In this issue, we have the fruits of finding the time to do such studies.
